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PROPAGANDA POSTER ANALYSIS 
 

 
The role of the propaganda poster is  to deliver a simple and easily accessible political message 
to a target audience  More often the content of the poster is exaggerated, even caricatured in 
order to promote the message, whether that message be a critique or an apology. 
 
 
INTRODUCTION:  
 

A. Presentation of the propaganda poster 
 
1. The type of support: 
 

a) Present the support in which the poster is published. What is the type of support; is it a 
newspaper, a magazine?  What is the general content of the newspaper or magazine all 
about? ( left wing; right wing, etc.…) 

 
b) What type of poster is it?  Is it a political poster? A magazine poster? 

 
c) When was the poster created and where will it be posted or published?  Will it be 

posted in a town, a region or throughout the country? 
 
 

 
2. Sponsor of the propaganda poster: 

 
a) By whom has the poster  been made?  A small group such as a political party, a union or 

a bigger group such as a government?   
 
 

3. Recipient: 
 
a) Who does the poster address?  A propaganda poster often addresses the whole world in 

order to give power to the sponsor of the poster. 
 

 
4. History : 

 
a) During which event has the poster been created?  What is happening in the country 

during the creation of the poster?   What are the political, economic and social stakes at 
the time of the poster?  What type of government is in place?  Who is the political 
leader?   How does the message, political or otherwise, reflect the historical context in 
which it is created? 
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b) What is the international context of the poster? 

 
c) What is the ultimate goal of the poster? 

FIRST PART: 
 

B. Description and analysis 
 

1. Description of the picture: 
 
a) Without going into detail, give a general overview of what is going on in the picture. 
       Identify the different components of the poster:  what elements are represented? What 

place do these elements occupy in the picture?  What can be seen in the picture’s 
foreground (the foreground often puts forward what should attract the public)? What 
can be seen in the picture’s background (the background often reinforces the poster’s 
theme with decor and details?   

 
b) Identify the character(s) in the poster. Are they recognizable? What are they doing in 

the poster?  Who is the primary character in the poster? What references are being 
made to a historical context, specific events, national heroes, etc.? 
 

c) Examine the poster’s visual appearance. What colors have been used? Are these colors 
clear or dark, warm or cold? Can any contrasts and juxtaposition in color be noted? 
What images are being conveyed by these colors?  The colors are often few, well 
delineated and have specific meanings. Refer to “Symbols” in the conclusion of this 
document. 
 

d) Identify and examine the symbolism conveyed in the poster. What do these symbols  
represent and where are they located (are they developed or are they denigrated)?  Are 
they clear, easy to interpret, memorable, dramatic?  How do these symbols represent a 
particular political, social or economic ideology? Refer to “Symbols” in the conclusion of 
this document. 
 
 

e) Examine the poster’s design layout. Is it block formatted or sectional (divided into 
different and distinct sections or categories)? If sectional, what are the sizes of these 
various sections or categories?  Does the poster’s design layout conform to a particular 
plan or is it random?  
 

 
2.  The slogan : 

 
Identify the main message being conveyed in the poster. Is the message a complete 
sentence or a narrative sentence, which showcases the slogan? Does the sentence type or 
structure convey a sense of urgency, acceleration? Does it enhance an idea or an emotion? 
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a) Identify other lexis (words or phrases) on the poster.  Are they in the foreground or 

hidden?  How are they written? What type and size of font is used? 
 
 
 
 
SECOND PART: 
 

C. Interpretation 
 
1. What is the message of the propaganda poster? 
 
To understand the poster, it is necessary to look at it from three different points of view: 
 

• From the point of view of the sponsor: what point does he/she want to express?  
Is the sponsor seeking to promote an idea, point of view, or denounce someone 
or something; for example, a particular organization. 
 

• From the point of view of the audience: what impact does the propaganda 
poster have on the population?  How does the audience interpret or relate to 
the event(s) or the character(s) presented? 

 
• From your point of view:  Upon viewing the poster, what insights can be gained 

regarding the past, the author, the audience? What do we learn from the 
character(s) and the event(s) presented?  

 
 
2. How and why is this message being conveyed? 

 
By which means does the poster get its message across?  By fear, the call of the superior, 
depositions, falsification of facts, disapproval of an idea,  association with undesirables, virtuous 
or moral lexicon (peace, truth, faith, fairness),  simplistic language, exaggeration, stereotype(s), 
amalgamation, scape-goating a particular person or persons, sloganizing, defamation, humor, 
derision, sarcasm, caricature. 
 
 
 
CONCLUSION: 
 

D. Poster Effectiveness 
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A propaganda poster’s effectiveness is measured in terms of its readability, its veracity and its 
past and potential impact. Ask yourself the following: 
 

1.     What do I know about the subject? 
 

a) According to your research, is the message of the poster consistent with other 
information sources that you have consulted? 

b) What is the relationship between « what really happened » and what is presented in the 
poster? 

c) How does this type of image affect the representation of the past? 
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